
 

    

  

 

Junior Product Designer 
Job Specification 

 

Location - Shoreditch, London 
 
Reporting To – Head of Creative  
 
About Olivia Burton  
 
Olivia Burton is an exciting fashion and lifestyle business and was founded by two entrepreneurs Jemma and 
Lesa, who met when studying at the London College of Fashion. After completing their degrees, they took up 
buying roles working for the likes of ASOS, Selfridges and Topshop. In 2012, after noticing a significant gap in the 
market for stylish, fashionable watches at an affordable price, the duo decided to join forces and set up their 
own business, Olivia Burton.  
 
Mixing vintage inspirations with catwalk trends, Olivia Burton designs are strikingly original. The coveted brand 
launches new collections of directional watch and jewellery styles every three months, allowing Olivia Burton to 
react to seasonal trends and offer the consumer constant newness.  
 
In July 2017, Olivia Burton was acquired by the Movado Group, a $600m global watch group with watch licenses 
including Hugo Boss, Tommy Hilfiger and Lacoste, as well as their own brands Movado, Ebel, Concord and 
MVMT.   
 
About the Role 
 
This is an exciting opportunity for a creative and enthusiastic candidate who is passionate about design and all 
things Olivia Burton.  
 
Alongside the Head of Creative you will be responsible for researching, designing and developing our brand 
accessories. You will be integral in identifying and translating trends for the Olivia Burton customer, ensuring 
that both the aesthetic and functional elements of the products remain key. 
 
About the Candidate 
 

• An enthusiastic individual, who is passionate about design and accessories 

• An ability to work effectively as an independent self-starter, but also feel at ease working collaboratively as 
part of a team 

• Interested in fashion, graphics, and print design 

• Aligned with the Olivia Burton handwriting / design style 

• Ideally operating currently at Assistant or Junior Designer-level  
 
Skills & Experience  
 

• Proven experience in design and developing products ranges that have launched with commercial success 

• Ability to research, translate and present trend & market trade information effectively 

• Excellent design skills for both the product function and aesthetics,  

• Experience of creating basic tech packs for factories/suppliers 

• Incredible attention to detail 

• Able to create sketches and CADs to understand the initial concept and bring ideas to life that can be 
communicated to others 

• Confident using Adobe Photoshop, Adobe InDesign, Adobe Illustrator  

• Print design/illustration experience is beneficial, but not essential.  
 


